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1.

WHAT IS ELEMENTALS?

Elementals is a creative writing course for High School and beyond. It covers all of the
important writing formats that we need in the tech-driven world we find ourselves in
today.
In this fast-paced world with even faster-paced writing and reading, text-based
language – peppered with emojis – is the new thing. Of course, in the world of business,
media, and academics, a higher standard is called for.
Elementals brings that higher standard.
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So academic writing is anything you use for learning, media is anything you direct to the
outside world, and business is anything you write to a company or within a company.
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It is not only about how to write, but also how to critically assess what needs to be done –
not only how, but also why.
Because of that, I emphasise four areas of writing that are crucial to all of these forms: a
piece – be it a blog post, sales copy, an application letter or a social media post – must be
clear, simple, elegant, and resonant.
Is it clear? Does it say what you need to say and nothing else? Does it ramble on or get to the
point?
Is it simple? Will your reader understand it, or have you loaded it with long – and often
useless - words?
Is it elegant? Does it read well? Is it so boring that no one ever gets past the first paragraph,
or do you capture your audience and bring them with you?
Finally, is it resonant? Does it resonate with your reader? Can they relate to you, your
setting, your character, what you have to say?
These four areas are vital and – in this course – I show you how to bring these out and make
it work for you.
2.

WHAT DOES THE COURSE LOOK LIKE?

The Course is divided into four Modules and 17 Lessons. There are four Lessons in Module 1
(Academics), five in Module 2 (Business), four in Module 3 (Short-Form Media) and four in
Module 4 (Long-Form Media).
Each of the 17 Lessons comes with a video presentation, and beautifully designed and
detailed Workbooks. Each Workbook contains an explanation of the format we are looking
at, provides examples to look through, and quality exercises to get those juices flowing.
Each of these areas have different methods of planning. You don't plan an essay in the
same way that you plan a newsletter, or a social media post. So, of course, I go into how to
craft each different type.
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WHAT SPECIFICALLY IS IN EACH MODULE?

a)

Module 1: Academics

LEMENTALS

While there are a few different types of essays out there, I have chosen to use four. This is
because all of the rest can fit quite nicely into these four types, and mastering one will
mean being proficient in the other types that may spin off from it.
The first essay we look at is the Expository Essay (or “definition”). This is the most basic type,
and really only looks at explaining an idea or defining a concept. They are usually shorter
and are used to answer questions such as “how are pipes made”, or “who was Benjamin
Hornigold”. It does not argue; instead, it simply instructs.
The second type is the Analytical Essay. This is similar to the Expository one in that it
describes a concept, but it takes it one step further. Now, you present also the advantages
and disadvantages of the subject, in an objective manner. Your opinion, for this type, is not
required nor wanted. You may, for example, discuss a method of pipe making and whether
it is superior to another method. In this way, two opposing ideas can be discussed and
analysed.
The third type is the Persuasive Essay. Also known as an Argumentative Essay, it is for just
that reason: arguing. It is a type of essay that takes a stand – a stance – on a subject. Now,
your opinion does count. In a good Persuasive Essay, the writer attempts to argue a topic
by stating their reasoning and providing evidence to back it up. This type usually follows a
very specific format of introduction, thesis statement, paragraphs that also include a
counterargument, data to back up your central argument, and a conclusion.
The Fourth, and final essay, is the Narrative Essay. Sometimes called the Personal or
Reflective Essay, it combines storytelling with an academic argument. It aims to make an
argument, or impart a lesson or moral, through personal experience. They are written in a
more creative style than the other types, which are in the fact-based style of language
found in academia or journalism. Many university application letters, scholarship letters,
or personal statements are examples of the Narrative Essay.
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Module 2: Business

In a world peppered with text shorthand and emojis, it is imperative that this become a skill,
once again. I don't think I can overstate the value of a well-rounded and professional
application letter.
Not only that, but included in the course are additional elements that need to be squared
away for the business world: how to write a proper email, how to craft a memo, how to
compile a report on an issue and how to respond to customer complaints.
These are all formal language formats and – of course – they are included in this course to
provide a good depth of the different kinds of writing that you will be expected to
know…one day.
c)

Module 3: Short-Form Media

Short-form media is exactly that: short. We are talking about the ability to communicate
your message - and make an impact - in as few characters as possible . These include
web pages (such as home pages, landing pages, the About Us section and whatever else
needs doing on a standard corporate website). The Module also covers writing for social
media, a skill in itself, and covers press releases and comic scripts.
Now, immediately you're thinking: why are comics important? We don't use Superman in
the real world, do we? Well, I can assure you that comics are used again and again and
over and over in the business world, especially when companies want to communicate
information to staff – such as a policy change or some new information they must have,
like a new process in the warehouse – in pictorial form. So how to take that process or piece
of information, and create a script from which an illustrator can draw that comic, is a vital
skill.
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Module 4: Long-Form Media

Long-form media includes newsletters, blog posts and sales copy. Sales copy is a form of
writing that prompts your reader to buy something from you. There are rules – gleaned
over years and years – about what works and what doesn't. So that is just one of the
foundational – and elemental – areas we'll look at. In addition, we end with a Lesson on
editing, going back and looking at your work to pick up all the pesky little errors that creep
in.
We usually define long-form media as being between 500 and 750 words, though it can be
longer (depending on the application i.e. “why” we are writing it and what its overall point
must be).
4.

WHAT DOES IT COST AND WHAT HAPPENS FROM HERE?

The Elementals course costs R1 200 for one student, and R1 950 for a family. This is because I
also welcome you to send me samples of your work, as you progress, and I will happily take
the time to critique your piece and offer suggestions, encouragement, and tips and tricks
to make it better.
Once your payment is received, I will send you your Facilitator and Resource Book. It will
contain everything you need to know, along with links to the videos and Workbooks, and
the passwords to access them.
And there is nothing you need to do by way of preparation. It is stand-alone and ready to
go. All you may have to do is explain one or two of the more difficult words. I am not shy
about expanding a person's vocabulary, and now and again I may include something that
needs to be looked up. Good research skills are as important as any other in this world.
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CONTACT DETAILS
Name: Adrian Partridge
Email: adrian@rudiandraven.com
Web: www.rudiandraven.com/elementals

Also by Adrian Partridge:
Daydreamers is a storytelling course. It's as simple as that.
Designed for 10 to 13 year olds, it is easy to understand, easy to

A journey into
storytelling.

Daydreamers
STORYTELLING
FOR JUNIORS

follow and – more importantly – it gives you permission to
Daydream.

by
Adrian Partridge

6 Modules
12 Lessons

So perhaps it is an experience, rather than a course. With 12
Lessons over 6 Modules, the course comes complete with
interactive and beautifully designed Workbooks, and a short

for 10-13 year olds.

adrian@rudiandraven.com

video for each Lesson. The Workbooks give you instruction,
provide examples, and get your creative juices flowing with comprehensive – yet easy to
do – exercises.
Learn to plan an outline and decide on the direction you want to go in, create rich and
interesting characters, craft your scenes and give them action, make your characters
speak, work with paragraphs, start your story well, end your story well, and then go back
and edit – clearing away some of these pesky little errors that always creep in.
That may sound like a mouthful, but it is broken down and simplified in such a way that it
makes storytelling simple and fun.
Everything you need to take those ideas brimming in your head, make sense of them, and
get them on paper. Because we are the mavericks, the visionaries, the ones who look at the
world in a certain way. We're not scared when the world looks back.
We're the Daydreamers.
Link: https://rudiandraven.com/daydreamer
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